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ðïðïMemberôs Group on the Internetððïð 
New member, Paul Woodman, has started a discussion group 

for wire opener collectors on the internet.  The home page is 

http://groups.yahoo.com/group/E_Type_Openers and the 

email address is E_Type_Openers@yahoogroups.com .  

Paulôs first question, Does anyone know of the rarest E type? 

The most valuable?? Thanks.  Somewhat of a tough question 

but I think for style, the ñE-17ò is the most desirable.  Many 

wire openers have sold for over $100.00.  The E-8-UL North 

Coast Beer sold for $184.49 this past year (highest I have 

recorded on eBay for a U. S. Beer wire opener). 
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ðððððððð2011 JFO Convention #33 April 27 -May 1 Cedar Rapids Iowa ððï-ðððð 
The 33rd JFO convention at the Marriott Hotel in Cedar Rapids, Iowa is progressing nicely.  Cedar Rapids, Ia. is a 

great central location for the JFO membership.  The hotel offers a free shuttle service for anyone flying (just call the 

hotel when you arrive and they will send a van, about 15 minutes away).  The convention schedule is still tentative, 

but the early planned schedule is as follows.  Wednesday and Thursday will be for checking-in and room-to-room 

trading.  Scott Williams wants Friday to be devoted to visiting the Amana Colonies.  We could carpool 25 miles 

though the countryside to the village of Amana, stop at the Heritage Museum for a 20 minute orientation, and turn 

people loose to explore and shop for an hour or two.  They could visit Millstream Brewing, wineries, a woolen mill, 

furniture shop, meat shop, artists, antiques and so forth.  Most of the buildings are from the 1850's.  Friday is also the 

first day of Maifest, but there will not be mobs of people until Saturday. At a designated time, we could regroup at a 

restaurant for lunch.  Following this, Scott & Ursula would host the group at their home 2 miles away in Middle 

Amana before heading back to Cedar Rapids.   

 

Late Friday afternoon or early that evening we could have our small auction in the hospitality room.  This yearôs hos-

pitality room has a large connecting room that will hold 10 to 12 tables and we will use for the main hospitality room, 

the Friday auction and for the Saturday show we will have the 10-12 tables set up in this room and then 15-20 will be 

outside the hospitality room in an atrium area.  This was the only way we could afford to have the show as they 

wanted a show room charge plus a $25 per table charge to use a dedicated show area.  The Saturday show will run 

from 8AM to 1PM. 

 

Saturday evening we have a group dinner at a place to be determined for anyone staying that night.  Please make your 

plans to attend and make your hotel reservations now.  Cedar Rapids will be a great convention, BE THERE!!! 

P-23-4 Waverly Brewing of Waverly Iowa  
Fortunately for me I guess, Scott Williamôs Internet 

access was down when this piece sold on eBay three 

years ago and I was the high bidder at $41.00.  The 

only other example I know is owned by Norm Jay 

who at the same NABA Convention in the early 

1990s, got this nice can opener in one room.  He then 

walked down a couple of more rooms and bought a P-

23-3 Old Style Lager.  You can call it luck but that 

was two great finds in a short time.  I have owned a P

-23-1 Gutsch with the corkscrew broken off but this is 

the only complete example with beer advertising that 

has been in my collection.  A tough type to find! 

http://groups.yahoo.com/group/E_Type_Openers
mailto:E_Type_Openers@yahoogroups.com


Here is what I've come up with on the King of Clubs 

brand. 

 

I first checked my copy of Who's Who in Brew. There 

was not a listing. I then went to the update section and 

found a listing for the G. Heileman Brewing in the mid 

30's. 

 

Next I went looking for a copy of The Pilsner from the 

Chicagoland Breweriana Society. I remembered reading 

something about the brand in that publication. I found the 

Spring 2002 issue. There was a listing for the brand from 

the Peter Hand Brewery. There were pictured coasters and 

napkins advertising the brand. 

 

Next I hunted up my copy of Brewed With Style-The 

Story of The House of Heileman. There the brand was 

listed as a prohibition brand of G.Heileman. I have a ñBò 

style opener with that brand that I believe to be from 

Heileman, since King of Clubs was a brand of Peter Hand 

in the 50's and the opener I would think is more from the 

30's era. 

 

Next a little about my escapades the last few months. First 

off, just before JFO I drove to Green Bay for the Packer 

Chapter (BCCA) show. I didn't find any openers, but got 

to see Larry Moter and Pat Stambaugh. And a LOT of 

beer cans. 

 

Then on June 12 it was a 200 mile drive over to Bloom-

ington, MN for the ABA show. Who else but Pat Stam-

baugh did I see! (I think it was at NABA I was telling 

John about how I end up with two of so many openers he 

said my nickname should be Noah!) John Mlady was 

there as well as Don Williams. I had a nice visit with all 

three. John and I talked about the O-14 Storz opener. I 

have one in mint shape, but missing the metal opener part. 

So does John, soooo if anyone has a spare or two we'd like 

to hear from you. ABA was where I picked up my copy of 

Who's Who in Brew from the author along with a long list 

of new additions. 

 

Finally on Aug 4 it was a 67 mile drive to Stevens Point 

for a visit with John Stanley at NABA. We had talked 

about a trade on the phone just before the show, well John 

came thru on his end but it took me several hours over a 

period of days to find my end of the deal and mail it to 

him. I added the P-169 Blatz to my collection. I also 

picked up a nice A-38 Blatz, B-18 Hillsboro and traded 

two ND's for a nice K-8 Schlitz. I knew I had a K-8 that 

had a less than mint tag, but when I got home I discovered 

mine was the black base and the one from John was grey. 

So I now have the two colors. Friday evening I got to see 

Norm Jay, Larry Moter and yup, Pat Stambaugh! 

 

I picked up a mint E-4-101 American Brewing from 

Norm. On Saturday I drove back for the public show and 

Norm talked me into buying a H-4-2 Drink Prima. Now I 

have the two H-4 Prima's. From Larry I got an E-4-198 

Tacoma, E-4-195 Standard and an E-4-60 Miami Valley. 

 

From the road- Happy Collecting to everyone and hope to 

see you in Iowa next year! 

 

Mike 
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Random Thoughts by Mike Krejci  

ððïðððððððï-ðððð--ððïMemberôs Updateððïðððððððððððððï-ð 
On October 1, 2010 longtime JFO and FBOC member, Marc Benjamin, passed away from congestive heart failure.  

He was 79.  Marc and Pat had been in the process of moving from Edenton, N. C. to Huntersville, N. C. to be near one 

of their daughters.  Marc fell about a month before in the old house and broke six ribs.  He was in the hospital for a 

while and then at the end in a rehab facility.  He seemed to be improving before his passing.  Marc had a great collec-

tion of cast iron figurals and a very ardent beer advertising ñtype collectorò.  One of my favorite Marc stories was af-

ter the 12th JFO Convention in RTP, N. C (which was hosted by the Stanleys and Jarrells). Marc attended the conven-

tion and I had told him about Dale Deckert, a fellow JFO collector from Florida, having some figural openers that 

might be of interest.  Marc was a big ñfigural openerò collector and had produced a couple of ñGreek Godò figurals in 

brass (fantasy openers).  Dale had a flat cast iron figural animal that Marc needed to complete his set of six.  They 

worked a deal out and the thing I remember most is both men calling me up and telling how they just made a great 

trade and they both thanked me for getting the two of them together.  You just never know.  None of the openers in-

volved in the deal were worth much in my book, but two collectors left a trade with both being extremely happy.  It is 

what collecting is all about.  Our condolences go out to Pat and the Benjamin family. 



Spouseõs Corner 
 (Note: this was written before our annual trip to San Francisco) By Pat Stanley, the Editorôs Spouse 

Since going to San Francisco is an annual event for John and myself, I decided to surf some to explore some of the 

breweries in the City by the Bay.  My first search brought me the following stop to spend time with.  This pub cap-

tured my heart so much that other pubs would ñpaleò in comparison, so I had to expand my search to other interests. 

 

San Francisco Brewing Company was the first to catch my attention.  I like to keep the topics of my quarterly addition 

to the newsletter secret until finished, so I canôt ask John if the JFO group has been to this brewery.  I do know one 

thing after reading about it, I want to see it!! 

 

I am not a history buff as is John, but I found their history to be fascinating.  The complete history can be enjoyed at 

http://www.sfbrewing.com/history/history.html. 

 

This company started in 1907 as Andromeda Saloon.   The 49'ers, and later Barbary Coast inhabitants that frequented 

the saloon lacked respect until 1913 when Jack Dempsey gained employment there.  Rumor is that in 1939 Baby Face 

Nelson, was captured here by the FBI.  

 

The Saloon survived prohibition by serving food and changing itôs name to the Andromeda Caf®.  Alcohol was served 

ñpurely for medicinal purposesò.   

 

While opened as a Café, the bar's mahogany woodwork received its first of many coats of paint.  Fortunately in 1977 

two local restaurateurs completed a major restoration to bring it back to life. 

 

I look forward to seeing all the beautiful mahogany and beveled glass in this showcase.  There is one solid mahogany 

plank that runs the entire length of the bar.  Above the bar is a famous fan, run by a tiny motor with leather belts. 

San Francisco Brewing Company was born in 1985 when the founder and brewmaster, Allan G. Paul opened it as the 

first brew pub in San Francisco when only three other pubs existed in the nation. 

 

Besides the games guests can play at the pub - darts, chess, backgammon, cards or dice cups, the San Francisco Brew-

ing Company offers a variety of adventures including an annual race and salmon fishing trip. 

 

You must check out their website to learn how their approach to brewing distinguishes them from other breweries. 

So John, letôs go visit the San Francisco Brewing Company near where Chinatown, North Beach and the Financial 

District all intersect.  A romantic lunch there will be a highlight to our next San Francisco Adventure.  A t-shirt from 

there is on my shopping list.  (Much to my dismay, it is closed.) 

 

Itôs a hard act to follow after such a classy pub, so I best switch to something that has at least as much class or more, 

the topic of wine.  And of course, I must continue with my interest in California. 

 

Although Iôm not allowed to use corkscrews from Johnôs showcases to open some fine wine, I want to learn more 

about this sophisticated drink. 

 

Drinking beer at the San Francisco Brewing Company portrays one as full of fun and laughter, someone who enjoys 

the company of friends.  Sipping on wine portrays one as intellectual, enjoying a reflective conversation with scholars. 

 

California should be a perfect place to learn more about the finer things in life as it is the fourth largest wine producer 

in the world, selling $18.5 billion in retail wine.  90 percent of American wine comes from this state. 
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http://www.sfbrewing.com/history/history.html


Spouseõs Corner (continued) 

 

One website lists 10 Reasons to Love CA Wine.  Some of my favorites include the fact that the state offers many 

choices for wine drinkers because of the diverse growing regions, soils, climates, winemaking styles and people.  The 

wineries provide some beautiful places for tourists to visit (we saw some of them on our last trip to San Francisco and 

they were indeed beautiful as well as fascinating).   And women play a critical role in this industryé.well, donôt we in 

ñallò industries. 

 

Perhaps I should first google on the Wine Institute for it has more than 1,000 California wineries and affiliated busi-

nesses. 

 

The Wine Institute was established in 1934.  It is the voice for California wine to serve as an advocate for responsible 

production, consumption and enjoyment of wine.   It provides leadership for sustainable winegrowing and winemak-

ing practices. 

 

Go to this website http://www.discovercaliforniawine.com/learn/learn to learn how to read a CA Wine Label and lots 

of other lessons. 

 

This site gives some fun wine facts.  By this year, the United States is expected to become the No.1 wine market in the 

world.  Things have improved since Lucille Ball stomped on grapes!! 

 

More than 20 million people visit California wine country each year.  A barrel of wine equals 24.6 (12-bottle) cases of 

wine.  One vine only produces 4-6 bottles of wine.  Approximately 2.8 pounds of grapes are used to make one bottle 

of wine. 

 

We have some upscale places to purchase wine in our area, but Iôm too ignorant to attempt to act like I am a connois-

seur.  But the above website comes to the rescue with information of white, red and rose/blush wines.  There is hope!! 

 

White Wines 

Vary from bone dry to sweet 

Best chilled 

Pair beautifully with wide variety of cuisines 

Light white wines make delicious appetizer wines 

3 California favorites ï Chardonnay, Sauvignon Blanc and Pinot Gris 

 

Chardonnay ï dry, appealing balance of fruity, acidity and texture.  If aged in oak, carries hints of toast, vanilla and 

butter.  If not aged in oak it has typical aromas and flavors of apple, pear and citrus.   Delicious with chicken and tur-

key stuffing. 

 

Sauvignon Blanc - Aromas and flavors range from assertive and pungently herbal, often grassy to crisp and bright 

with citrus and green apple characteristics. Often blended with Semillon which adds notes of honey.   Usually lively, 

dry and easy to pair with food.  A chilled glass brings out the best in fish, chicken and shellfish dishes. 

 

Pinot Gris ï Takes its name from its pinkish-gray grapes.  Gris is French for gray.  It is fruity, clean citrus and melon 

character makes it a good pair for fish and chicken. 
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http://www.discovercaliforniawine.com/learn/learn


Spouseõs Corner (continued) 

 

Red Wines 

Usually dry with intense fruit character, leaves rough, pucker sensation in the mouth 

California produces Cabernet Sauvignon, Merlot, Pinot Noir, Syrah and Zinfandel 

 

Rose and Blush Wines 

May be anything from sweet to dry 

Pink because short period of contact with the grape skins 

Good with spicy foods and lighter dishes too 

Sweet blushes include White Zinfandel, White Merlot and White Grenache.  The California roses are drier, but 

fresh and fruity 

 

To read more about the various Red, Rose and Blush Wines visit the website referenced above. 

 

I may have exceeded the space allowed for Spouseôs Corner.  Johnôs asleep so I canôt check in with the Editor!!  So 

Iôll leave you for now along with leaving my heart in San Francisco. 
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ððïðððððððï-ðððð--ððïMemberôs Updateððïðððððððððððððï-ð 
On December 1, 2010 another longtime JFO member, Vic Kroll of Punta Gorda, Fl. passed away from cancer.  He 

was 78.  Vic had amassed a great collection of breweriana with a special concentration in items from Wisconsin.  Vic 

was the person who got ñBeerò as his eBay ID in the early days of the web site.  It was always very interesting to fol-

low what he sold on eBay.  He attended many breweriana conventions and one JFO convention (that I know of) in 

1999 at Naples, Fl.  Vic entered several nice openers in the JFO auction.  I got a nice C-3-4 Farmers and Verne Voll-

rath got a N-22-10 Kurth (at the time a UL).  He did not open his room up until late afternoon that Friday.  Several of 

us had been waiting patiently to get in and I noticed the door slightly ajar and went in.  Good old Bob Post was just 

sitting there talking to Vic.  Vicôs bed was full of boxes with openers.  I asked if it was okay to check them out.  Vic 

said go ahead and Bob Post who had been there several minutes remarked that he did not realize the openers could be 

looked at.  I quickly got a nice pile of openers (see JFO July 1999 issue) and within a few minutes several members 

were in the room.  Vic was just smiling and collecting money.  Dale Deckert was in there and calling everyone ñJesse 

Jamesò if they bought something.  Bob Post always held a special place in my heart for waiting until I get in the room 

and look at the openers.  Vic was always very gracious and when you bought from him on eBay he would include 

some miscellaneous extras with each purchase.  The breweriana hobby lost a true gentleman with the passing of Vic.  

Just For Openers 2010 Membership Directory Updates  
Just For Openers Current Members: 250 (New Member Numbers 1147 -1147) 

# Last Name  First  Spouse  Street  City  St Zip  Phone  E-Mail  Opener Specialties  

1147 Marinello  Brian  Linda  916 N High 

St 

Chippew

a Falls  
WI 54729

-1831 

715-723-9614   

C715-271-3764 

bfm916@aol.co

m 

US Beer & Soda; 
Wisconsin & 
Minnesota, "E -14"s & 
"I"s (Sponsor Ben 

Hoffman)  
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 New Discoveries to the 2010 Handbook  
 

A- 99 BASKETBALL 

CAP LIFTER  

(SEE Q - 46)  

MADE IN CHINA  

2 11/16"  

JOHN STANLEY 

 1.  BUD LIGHT (LOGO) MARCH TO THE CHAMPIONSHIP 

(BLUE ON ORANGE) 

A- 100 SHOULDER PADS 

CAP LIFTER  

MADE IN CHINA  

3 3/8"  

MIKE KREJCI/JOHN STANLEY  

 1.  BUD LIGHT (LOGO) 60 60 (BLUE ON WHITE)  

 2.  BUDWEISER (CROWN LOGO) THE GREAT AMERICAN 

LAGER 60 60 (RED ON WHITE)  

A- 101 HOME PLATE 

CAP LIFTER  

MADE IN CHINA  

2 3/4"  

BEN HOFFMAN/JOHN STANLEY 

 1.  BUDWEISER (SCRIPT) THE GREAT AMERICAN LAGER 

(RED ON WHITE)  

A- 102 BOTTLE  

CAP LIFTER  

MAGNET ON BACK 

4 3/8"  

ART SANTEN 

 1.  BUDWEISER (CROWN 

LOGO) 

A- 103 SURFBOARD 

CAP LIFTER  

MAGNET ON BACK 

5"  

MIKE KREJCI  

 1.  LANDSHARK PREMIUM 

QUALITY LAGER 

ORIGINAL ISLAND 

LAGER (PIC OF SHARK 

FIN IN FRONT OF AN 

ISLAND) MARGARITA-

VILLE HEMISPHERE 

DANGER (IN LOGO)  


